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Business Environment Analysis: Testing
a Context-Specific Approach in Ethiopia

Jason G. Wares with Anna Wetterberg

Abstract

A number of prominent business environment rankings have achieved outstanding
results from their efforts to promote legal and regulatory reform around the world.
Such tools help to raise awareness of general constraints, but lack the specificity

and rigor to produce context-specific information to guide policy and programs
supporting business and economic growth, especially in contexts with high

levels of economic informality. We review four commonly referenced business
environment rankings and identify their respective strengths and weaknesses. To
address the identified shortcomings, we present a business environment assessment
methodology that (1) provides investors and policy makers with a means of collecting
rigorous evidence on local business constraints and (2) is representative of a particular
population. The paper closes with a description of our experience applying the
methodology to assess the business environment of Addis Ababa, Ethiopia.
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Introduction

Business environment rankings, such as the World
Bank’s Doing Business initiative, have achieved
outstanding results from their efforts to promote legal
and regulatory reform around the world. As useful
as these tools can be in raising awareness of general
constraints, however, the information they provide is
often insufficient to guide economic policy or design
economic development initiatives. Supplementary
economy-specific information is needed that
corresponds to policy makers’ interests and can

be reliably used to design policy and programs. In
low-income countries, such data can be difficult

to come by.

In this methods report, we present a methodology
that complements popular business environment
rankings by providing more finely grained, local
economy-specific data that policy makers can act
upon. Importantly, the methodology uses a sampling
strategy that allows for collecting data from a
representative sample of firms, even in the case of
high levels of economic informality. The report closes
with a brief description of a pilot study applying the
methodology in Addis Ababa, Ethiopia.

Background: Existing Methods of
Business Environment Analysis

The business environment comprises a set of
macroeconomic and microeconomic factors that
facilitate or constrain business growth and, in the
aggregate, economic growth. Moreover, while
macroeconomic analysis measures broad trends of
a nation’s economy, microeconomic analysis focuses
more on factors that directly influence economic
behavior. For this reason, business environment
studies typically focus on microeconomic factors,
such as the nature and efficiency of formal laws and
regulations, social norms that govern economic
behavior, the level of business sophistication typical
in the economy, and the presence of coordinating
mechanisms usually associated with clusters that
allow businesses and industries to compete effectively
(Porter, 2002).

Because the business environment is a direct
determinant of a country’s potential for economic
growth and standard of living, it is important

that economic policy makers have an effective
methodology to analyze the business environment.
Such a methodology would

« pose questions specific to the target economy;,

o recommend and prioritize activities that are within
the scope of the investigating organization, and

o use a rigorous means of data collection.

In many lower-income countries, however, detailed
data on the business environment are not readily
available to policy makers. Reasons behind the

lack of data are complex and involve both research
constraints (e.g., lack of skills, relevant models)

and resource limitations. Approaches used in
wealthier nations are not readily transferable to the
distinct sectoral, institutional, and technological/
infrastructural characteristics of developing
countries. In particular, the high levels of informality
of businesses confound methodologies relying

on business registers, phone books, and similar
commonly used means of identifying respondents.

In the absence of context-specific data on constraints
in the local business environment, investors, policy
makers, and economic development practitioners
often use influential business environment rankings
to identify barriers to improving the productivity

of a particular country or region. Four of the most
common annually recurring studies are Doing
Business, the Global Competitiveness Report (GCR),
the Index of Economic Freedom, and the World Bank
Enterprise Surveys. These studies produce rankings
(which is how we refer to them here) that indicate
howwell an economy is performing relative to
others. Rankings are based on more detailed analyses
of different aspects of the business environment
that can suggest starting points for prioritizing
constraints within an economy. These rankings

are often announced with fanfare and given a high
level of attention by policy makers. For example, in
the same week as the release of the Doing Business
2014 rankings in October 2013, the Indonesian vice
president announced 17 initiatives to improve the
country’s investment climate to demonstrate the
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governments commitment to sustaining investments
through reforms (“Indonesia continues,” 2013).

Below we review four commonly referenced business
environment rankings and describe how well they
meet the three methodological criteria above.

Doing Business

Doing Business is the perhaps the most commonly
used and cited business environment ranking. The
central theme of the report is that formal government
regulation is an important determinant of economic
growth. In Doing Business, the World Bank set

out to create a transparent, objective comparison

of the efficiency with which governments across

the world implement a set of policies, regulations,
and institutions. The purpose of the report is to
advance the World Bank’ “strategy for tapping
private initiative to reduce poverty” (World Bank,
2004, p. ix).

In 2013, the regulations that Doing Business assessed
were starting a business, obtaining a construction
permit, getting electricity, registering property,
getting credit, paying taxes, trading across borders,
and hiring and firing workers. The Doing Business
report measures two aspects of these regulations.
The first is the cost and time required to comply
with a set of regulations. The second is the efficiency
of government institutions that are required for
businesses to operate. The efficiency is measured by
calculating the time needed to carry out activities,
such as the time a court takes to enforce a contract
and the swiftness with which investor rights are
protected.

The World Bank initiated Doing Business in 2004 to
overcome three shortcomings it perceived in existing
cross-border business environment rankings. In the
World Bank’s view, most other cross-border business
environment methodologies served as tools to inform
investors rather than policy makers. This limited
their usefulness for reducing poverty in developing
countries. Secondly, the World Bank recognized

that few, if any, popular assessments focused on the
poorest of the poor countries. Lastly, the World Bank
was concerned that other business environment
rankings relied on perceptions and attitudes that are
“notoriously difficult to compare across countries or

translate into policy recommendations” (World Bank,
2004, p. viii).

Doing Business was groundbreaking when it was
conceived. It was the first report of its kind based on
easy-to-understand concepts that were indisputably
linked to measures of prosperity. It was also first

to present a transparent and easily duplicated
methodology. Perhaps most importantly, because
Doing Business ranked countries based on objective,
easily verifiable factors, it captured the attention

of people all over the world, who then put massive
amounts of pressure on public officials to improve
their country’s performance. Since its inception, it
alone has moved advocates and government officials
around the world to reform over 1,700 regulations.

Doing Business has two clear weaknesses. The first

is related to data collection. It surveys a small
number of an elite group it calls “aggregators” rather
than business people. Aggregators are people who
deal with a large number of businesses, such as
lawyers. Surveying only aggregators means that the
concrete experience of many individual businesses
in each country may be missed. For example, Doing
Business misses the experience of a large number of
businesses in countries with high rates of economic
informality. In countries like Egypt, for example, this
means businesses that together are worth as much as
30 times the Cairo stock exchange and responsible
for 43 percent of employment are not represented
(De Soto, 2011). Further, it misses the experiences
of businesses that cannot afford to interact with
aggregators or wish to attempt compliance on their
own.

Doing Businesss second limitation is found not in
the World Bank’s execution of the index, but rather
the manner in which people and public officials
misuse it. The report’s main point is that poorer
countries regulate the most, and heavy regulation

is correlated with bad economic outcomes. Its
suggestion is that countries that rank low in its report
need to explore why they regulate business heavily
and to reform so that they operate more efficiently.
However, the intense public attention that the index
receives may have driven policy makers around the
world to prioritize improving how Doing Business’s
indicators are described in legal documents rather
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than the positive or negative effects of specific

laws or to attempt to understand the distinctions
between supportive and constraining regulations in
their particular context (World Bank Independent
Evaluation Group, 2008).

Global Competitiveness Report

The World Economic Forum has produced cross-
border business environment rankings since 1979.
In 2005, it created the GCR in its current form.

The GCR is based on the Global Competitiveness
Index, which “measures the microeconomic

and macroeconomic foundations of national
competitiveness” (Sala-i-Martin et al., 2012, p. 4).
The GCR defines competitiveness “as the set of
institutions, policies, and factors that determine the
level of productivity of a country” (Sala-i-Martin
etal, 2012, p. 4). The GCR ranks countries on each
of the 12 pillars that it believes determine national
competitiveness and provides an aggregate ranking
of the 142 countries it studies. The GCR’s 12 pillars
are institutions, infrastructure, macroeconomic
environment, health and primary education, higher
education and training, goods market efficiency, labor
market efficiency, financial market development,
technological readiness, market size, business
sophistication, and innovation.

Clearly, the 12 pillars that the GCR measures are
interrelated. As the authors of the index have pointed
out, “a strong innovation capacity (pillar 12) will

be very difficult to achieve without a healthy, well-
educated and trained workforce (pillars 4 and 5)”
(Sala-i-Martin et al., 2012, p. 8). Also, while the
authors believe that all of the pillars are important

to all economies, “it is clear that they will affect

them in different ways” (Sala-i-Martin et al., 2012,

p- 8). Specifically, more basic requirements are
important to a country that is in an early stage of
development, while more complex requirements drive
competitiveness for developed economies. The GCR
reflects this in its ranking by assigning “weights to
those pillars that are more relevant for an economy
given its particular stage of development” (Sala-i-
Martin et al., 2012, p. 9). To accomplish this, the
report organizes the pillars into three subindexes:
basic requirements, which are factors most important
for a country at the earliest stage of development;

efficiency enhancers for countries that are past
factor-driven economies and are moving to a middle
income stage of development; and the innovation and
sophistication factors subindex for those countries at
the most advanced stage of development.

The GCR is very influential. Upon its release every
year, newspapers and business magazines in countries
around the world discuss the ranking of their country
compared with previous years. The GCR does an
excellent job of emphasizing the findings of research
on national prosperity with a comprehensive ranking
that aims to tell countries how they compare with
each other overall and in each category. Importantly,
the report highlights factors such as public health

and the environment, in addition to government
regulation, that are important for economic success.

As is often the case for aggregated measures,
however, what the measurements and rankings

mean is not transparent, making them difficult

for decision-makers to translate into policies and
programs. Each pillar is an aggregate score of a large
number of measurements. For example, the score

for pillar 1—institutions—is an aggregate of scores
from 21 separate issues ranging from enforcement of
property rights to the presence of organized crime.
More specifically, though, the methodology by which
the GCR’s data are collected is flawed. The GCR’s most
significant source of data is the World Economic
Forum’s Executive Opinion Survey. This survey is
administered to a small number of leading executives
in each country and asks for their perception of a
range of issues that affect competitiveness. Clearly,

a perception-based survey of a small number of
people from a particular population does not provide
information about the common experience of the
great majority of businesses.

Index of Economic Freedom

The Heritage Foundation and The Wall Street Journal
have produced the Index of Economic Freedom since
1995. In 2007, the Index went through a major
revision that involved incorporating a review from an
academic advisory board, using data from the Doing
Business report, and streamlining the report and its
associated website. The net effect was an easier to

use report and increased robustness of the data that
inform the report’s rankings.
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The Index of Economic Freedom is an interpretation of
Adam Smith’s contention that “basic institutions that
protect the liberty of individuals to pursue their own
economic interests result in greater prosperity for

the larger society” (Heritage Foundation, 2008, p. 1).
The Index seeks to objectively measure and rank each
country in the world by the quality of these basic
institutions. The Index of Economic Freedom refers to
and measures 10 institutions: business freedom, trade
freedom, fiscal freedom, freedom from government,
monetary freedom, investment freedom, financial
freedom, property rights, freedom from corruption,
and labor freedom.

Whereas Doing Business correlates the efficiency
with which government operates with economic
productivity, the Index of Economic Freedom seeks to
correlate the size of government with prosperity. For
example, the fiscal freedom score ranks countries that
have the lowest tax rates and revenue as freer than
countries with higher rates and revenue. Similarly,
labor freedom is a ranking of countries based on
regulations of “wages, hours, and other restrictions.”
Although significant research, including that done in
support of Doing Business, has clearly demonstrated
the correlation between a country’s prosperity and its
level of freedom, the connection between prosperity
and the Index of Economic Freedom’s 10 factors is less
well-grounded.

The Index of Economic Freedom reinforces the

point that free nations are prosperous nations. It
uses research to support that idea. However, the
definitions of its indicators measure the size of
government rather than its effectiveness. It also fails
to differentiate between regulations that promote
freedom and those that constrain it. Rather, it views
all regulations as counterproductive and recommends
across-the-board reform to reduce regulatory
burdens. Similar to Doing Business, the Index of
Economic Freedom encourages decision-makers

to remove all regulations, rather than considering
specific positive or negative of individual regulations
on businesses.

World Bank Enterprise Surveys

In addition to Doing Business, the World Bank
directly surveys businesses in 135 countries. These
surveys cover 11 topics: corruption, crime, finance,
gender, informality, infrastructure, innovation and
technology, performance, regulation and taxes,
trade, and workforce. The surveys are standard and
the same questions are asked in each country. The
team that conducts the surveys publishes reports

on each country and makes a large amount of raw
data available for researchers. The country reports
take two formats: country notes, which summarize
a country’s economy compared with other countries
in its region, and country profiles, which show how
a country scored on each topic compared with other
countries in its region and income group.

The World Bank Enterprise Surveys are a unique
source of data for researchers around the world. They
also provide an interesting perspective for policy
makers who wish to know how various aspects of
their country’s business environment compare with
those of other countries. However, the surveys are
difficult to use to inform policy in a specific economy
mainly because the survey’s sampling strategy is
flawed. Although a stratified random sample is
specified for the surveys, implementers often rely

on the phone book to identify respondents. This
approach leads the surveyors to businesses that
engage in formal economic activity and misses
businesses that either operate informally or for some
other reason choose to stay out of the phone book.
For example, businesses in Ethiopia are charged
higher utilities rates than individuals. For this reason,
some property is listed under the individual owner’s
name rather than the business. Businesses such as
these would be missed in the Enterprise Surveys.

Methodology

A Context-Specific Approach to Business
Environment Analysis

Based on the above review, the most frequent
weaknesses of popular rankings are the rigor with
which business environment data are collected
and the specificity of identified constraints. Here
we present a business environment assessment
methodology that builds on the studies we
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summarized to provide local investors and policy
makers with a means of collecting rigorous evidence
of the specific constraints to increasing economic
growth for a particular population.

Our methodology relies on three principles:

1. Studying the efficiency with which firms carry out
common business activities most clearly reveals the
specific factors that constrain economic growth.

2. Business environment assessments yield the most
useful recommendations when they take into
account the interests and capacity of their audience
to act on them.

3. Business environment assessments are most
meaningful when they survey a representative
sample of firms.

Understanding Business Activities

Several of the business environment rankings
discussed earlier in this report measure broad
characteristics of business environments, such

as efficiency of regulation, aspects of economic
freedom, or the perception of business friendliness.
Although these broad categories are effective for
motivating reform, the information they provide

is insufficient to create economic policy or design
economic development initiatives. A second source of
information is needed that directly identifies specific
constraints to efficiently carrying out the firm-level
activities that are the foundation of wealth creation
and economic growth.

Our assessment gauges the constraints to business
activities specific to the economy we are assessing.

It identifies these constraints by examining the way
business environment factors directly influence
business activities. Figure 1 provides examples of
business activities and the constraints that limit their
efficiency, drawn from the first author’s experience
with a similar survey in Egypt and from the literature.
Business environment factors constrain economic
growth by undermining the efficiency with which
firms across an economy conduct business activities,
as represented by the value chain (see Figure 1).

The value chain is “the many, discrete activities a
firm performs in designing, producing, marketing,
delivering, and supporting its product” that one

analyzes to understand how business environment
factors constrain or facilitate increases in firm-

level productivity (Porter, 1985, p. 33). In our
methodology, we used the value chain to identify
those business environment factors that lead to
inefficient business activities—and that are common
to enough businesses to lower productivity across the
economy.

In exploring constraints to efficiently carrying

out business activities, we looked at three types of
constraints. The first type was the quality of first-
order economic principles. These principles include
property rights, contract enforcement, market-based
competition, appropriate incentives, sound money,
debt sustainability, and others required to provide
incentives that lead to economic growth. We looked at
these principles within the local sociopolitical context
to understand whether they are delivered by formal
or informal institutions and whether institutions

exist that could deliver them better. Understanding
local context is important to ensure that the results

of the analysis inform recommendations that policy
makers could realistically implement rather than
attempting to recommend a common set of policy
recommendations across many different sociopolitical
systems and cultures (Rodrik, 2005).

Second, we looked at the capacity of firms to transact.
In our assessment, we explored arrangements

among economic actors to discover whether more
productive arrangements were possible. Particularly,
we looked at two types of arrangements. The first was
a buyer-seller arrangement between a supplier and a
business, and the second was between a business and
a final customer. Following the guidance of Oliver
Williamson (1979), we focused on three aspects of
these transactions: (1) their effectiveness at reducing
uncertainty, (2) the ability of transacting parties to
realize efficiencies through repeated transactions, and
(3) the importance of opportunism in decreasing the
productivity of transactions. We focused on these
arrangements because, as Oliver Williamson once
succinctly stated, “private ordering is central to the
performance of an economy whatever the condition
of lawfulness” (Williamson, 2005, p. 2). In many
developing economies, especially lower-income
countries, a state of lawlessness exists because the
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Figure 1. Examples of activities at different stages of the value chain and associated constraints

Inbound Logstics }

Primary Value Chain Activities

Operations

} Outbound Logistics } Marketing and Sales } After-Sales Services

o u Government Government The process of High levels of Thereis a lack of

-E £ | monopoly on cargo inspections are obtaining an export | informality lead to consumer protection
& £ | transportation. inconsistent and license is businesses marketing | laws.

22 lack a published cumbersome. only through

=8 protocol. personal networks.

Lack of competition
in transportation
raises prices of inputs
and reduces number
of services offered to
businesses.

Improper inspections
protocols lead firms
to remain informal or
possibly incur large
and unnecessary
expenses.

Businesses cannot
reach foreign markets
in a timely fashion,
thus reducing profits
and closing markets
to goods.

Businesses do not
compete on merit of
goods and services,
thus slowing
innovation and value
creation.

Unnecessarily high
risk in purchasing
lowers demand,
especially for new or
innovative products
or businesses.

Likely effect of
these constraints

Procurement

Illustrative constraint: Most
businesses must pay cash up front
to receive supplies.

Illustrative constraint: Zoning
laws highly restrict facilities
available to types of businesses.

Likely effect of this constraint:
Lack of trade finance slows
supply of goods to consumers,
thus raising prices while lowering
profits.

Likely effect of this constraint:
Lack of appropriate workspace or
business facilities drives prices
up, reduces innovation in
business practices, and limits
business and job creation.

Human Resource Management Technology Development

Illustrative constraint: Certain
classes of business receive fuel or
utilities subsidies.

Illustrative constraint: Search
costs for skilled labor are high.

Likely effect of this constraint:
Artificially lowering the costs of
potentially less productive
businesses makes it difficult for
innovative, productive businesses
to compete and thrive.

Likely effect of this constraint:
Hiring skilled labor is a high-risk
activity, thus lowering value
creation in the economy and
removing incentives for workers
to invest in developing their skills.

Value Chain Support Activities

Source: Framework adapted from Porter (1985). lllustrative examples drawn from Alexandria Business Association (2012), World Bank (2004), Hoff and Stiglitz (2001),
Porter (2002), and Lewis (2004).
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state’s policies, even if well crafted, are unreliable

and enforced selectively. In these economies, the
institutions required for voluntary exchange are
developed informally and over time. Though informal
institutions that evolve over time are often effective,
they are frequently suboptimal, even compared with
other, possibly informal institutions.

A third type of constraint that we explored was
constraints that were the result of coordination
failures. Coordination failures are economic
constraints caused by “individuals’ inability to
coordinate their choices lead[ing] to a state of affairs
that is worse for everyone than some alternative state
of affairs that is also an equilibrium” (Hoff, 2000, p. 3).
For example, a fundamental form of coordination
failure occurs when the nature of competition
creates disincentives for innovation. Economies

that demonstrate intense, fair competition are

most likely to create productivity increases (Porter,
1990; Ayyagari, Demirguc-Kunt, & Maksimovic,
2007). Societies that reward bureaucratic behavior
over entrepreneurial behavior, for example, create
disincentives to fair competition that will constrain
productivity. Another example concerns spillovers
from research and development. An economy’s
failure to prevent others from benefiting from a
firm’s research and development advances creates
disincentives for the firm to invest in innovation and
certainly creates disincentives to be the first firm to
invest in innovation (Hoft & Stiglitz, 2001).

Coordination failure takes place in labor markets with
high search costs. Firms may not train employees if
training is expensive and if trained employees have

an incentive to switch firms. Likewise, job seekers
may not choose to invest in skills development if it is
difficult to find firms that have innovated. The market
does not organize these complementary changes,

so they must be addressed by other organizational
forces.

Information gaps, either due to underinvestment

in information or barriers to the flow of
information, also exemplify a coordination failure.
Underdeveloped markets may lack information and
therefore could reinforce suboptimal institutional
arrangements, such as networking through personal
connections rather than competing on the basis of

goods and services in a marketplace. Similarly, a lack
of information on the part of government makes it
almost impossible to regulate business and encourage
formality. Finally, an inability of businesses with
similar interests to coordinate activities constrains
productivity (Anthony, 2005). Individual and
collective business interests can align to increase
productivity. However, if there is a general belief that
individuals will attempt to free-ride on a collective
investment, it may be difficult to initiate the collective
investment in the first place.

Understanding the Audience

Cross-border business environment rankings
compare countries based on a standard list of
indicators. However, policy makers in any country
may not have the interest or capacity to improve its
ranking on any one indicator. One reason they may
lack interest is that the indicator is not important

to their particular economy. For example, Doing
Business ranks countries on the efficiency with which
businesses can obtain a construction license to build a
warehouse. However, a country whose economy does
not depend on industries that require warehouses
may not wish to focus limited resources on reforming
this indicator. Israel, for example, ranks low in the
Doing Business report on this indicator. With an
economy dependent on the IT industry and diamond
cutting, Israel would not see a lot of economic

benefit from improving its warehouse construction
regulations. As a result, its policy makers probably

do not find their ranking on the construction license
indicator useful.

Another reason that countries may not be interested
in particular indicators is that initiatives may
already be in place to make improvements related
to that indicator. Working to improve a score on

a particular indicator can take longer than the
annual cycle on which countries are ranked. For
example, Ethiopia has adopted a multiyear effort to
improve its infrastructure. Nonetheless, while the
effort is underway, Ethiopia’s ranking on the GCR’s
infrastructure indicator remains low. After all, you
can’'t bake half a cake. Until this effort is completed,
the yearly ranking provides no new information on
which Ethiopian policy makers can act.
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Lastly, some indicators may be difficult for policy
makers to act on given a country’s political climate
and the resources or time frame they have at their
disposal. Hot topics such as land reform or labor
rights are certainly worthy of attention. However,
policy makers are often under pressure to make
changes in the short or medium term that improve
economic prospects. Understanding where their
political will and resources allow them to make
changes is crucial to designing an effective business
environment assessment.

Representative Sample

Commonly used methodologies tend to rely on
expert perceptions of general business environment
constraints or the experience of only the largest
firms. For example, much of Doing Business’s data are
collected by surveying experts such as lawyers and
accountants rather than business people. Likewise,
the GCR relies on the Executive Opinion Survey;,
which collects perceptions of a small number of
business leaders in each country. The information
that these rankings collect excludes the experience

of large groups of economic actors. Doing Business
does not capture the experience of businesses that
choose to remain informal, as many do in developing
countries, or businesses that choose to comply with
regulations on their own. The GCR does not capture
a representative sample of economic actors whose
activities are influenced by the business environments
they assess.

Policy makers need information on how the specific
business environment they regulate influences
economic activity. Ensuring that data come from a
representative sample is the foundation on which
good policy is built. Our methodology uses a unique
strategy for ensuring a representative sample, called
respondent-driven sampling, discussed in more detail
in the following section.

Applying the Context-Specific Approach

In this study, we developed and implemented

a methodology for uncovering the business
environment factors that influence firm activities
among small- and medium-sized enterprises in
Addis Ababa, Ethiopia. We developed a survey

methodology, described below, to identify those
business environment factors that most constrained
productivity and that could be addressed in the

short to medium term by local business associations,
government, or other advocates for economic
development. We surveyed 608 owners and managers
of businesses. Our hope was that the study would
result in contextually appropriate recommendations
for initiatives that had the potential to increase
economic growth among the represented population.
The survey was referred to as the Kal Addis (The
Voice of Addis) Business Survey (KABS).

We chose Ethiopia because it has sustained a high rate
of growth for several years. It is investing significant
resources in economic reform, through its Public-
Private Consultative Forum, as a means of sustaining
economic growth. It also has a clearly articulated
strategy for raising standards of living and creating
jobs through an export-led strategy based on the
success of South Korea. The government has invested
heavily in improving the country’s infrastructure. It
has also reduced inflation by nine percentage points.
The government of Ethiopia is aiming for middle-
income status by 2025.

The survey’s audience was the government-created
system of chambers of commerce and trade
associations, particularly the Addis Ababa Chamber
of Commerce. The Addis Chamber promotes reform
through its own initiatives and, more recently,
through the Public-Private Consultative Forum, a
government-mandated collaboration between the
chambers of commerce, trade associations, and the
government of Ethiopia. The Forum is an attempt to
reform regulations collaboratively and drive longer-
term growth. The Forum’s discussions have focused
on issues such as the amount of paperwork required
to export products.

Nonetheless, Ethiopia’s economy is dominated by

a huge number of small businesses and a few very
large businesses. Most of these businesses are located
in Addis Ababa. As Dani Rodrik (2005) points out,
the policies that spark economic growth are very
different from the policies that sustain economic
growth. Ethiopia’s growth is a result of heavy public-
sector spending and involvement in the economy.
Though the government has improved its policies, it



10 Wares and Wetterberg, 2014

RTI Press

has done little to establish the first-order economic
principles that it requires to transition to a market-
based economy. The result may be that, even if the
government of Ethiopia’s reform efforts are successful,
businesses lack the proper incentives to take
advantage of the improved regulatory environment.

To ensure the specificity lacking in popular business
environment rankings, we began developing the
survey by identifying indicators that were most
likely constraining productivity increases for a

wide range of businesses in Addis. We interviewed
key informants from 25 businesses! in trade,
manufacturing, and service provision to develop our
indicator list. The interviews enquired about each
activity in each business value chain. Our starting
assumption in each interview was that economies
grow when businesses invest time and resources,
creating value for customers. Businesses create this
value by continually improving the management of
their value chain. We searched for the constraints to
growth that occur when business managers invest
time and resources conducting activities that do not
create value for customers or improve value chain
management, for example, repeatedly negotiating
routine transactions, spending excessive amounts of
time dealing with government regulations, planning
production in response to cues other than market
signals, or spending time making political contacts
rather than marketing goods or services. Based on
the indicators emerging from the key informant
interviews, we developed a survey instrument that
underwent two rounds of peer testing. The final
questionnaire covered supplies, operations, outbound
logistics, sales and marketing, finance and legal
support, and future plans, as well as demographics,
screening, and debriefing questions (see the appendix
for the full questionnaire).

1 To select businesses to provide input into the indicator list, we hired
an Ethiopian consultant to interview respondents from 20 businesses
for which (1) the respondent was either the owner or manager with
extensive knowledge about the businesses’ strategy and operations, (2)
the number of part- or full-time employees ranged from 3 to 99, (3) the
sector of operations was manufacturing (including agro-processing),
trade, or service, (4) the respondent was aged 18 years or older, and
(5) the geographic location was Addis Ababa. Businesses could be
either formal or informal and were identified through the consultant’s
existing networks. Additionally, RTT’s research team interviewed five
businesses meeting the same criteria to spot-check the results of the
consultant’s interviews.

To address the problem of obtaining a representative
sample of small and medium businesses in the
developing world, we used a sampling technique
called respondent-driven sampling (RDS). RDS had
been used in other countries around the world but
not in Ethiopia. Further, RDS had never been applied
to businesses. RDS is a form of snowball sampling
whereby a diverse group of respondents is recruited
through personal and business networks to take

the survey. It was developed to study networked
populations that are difficult to sample (Heckathorn,
1997) and was therefore well-suited for capturing the
population of both formal and informal businesses
relevant to our study. In RDS, an initial (seed) group
of respondents is recruited and then asked to recruit
other relevant individuals in their network to take
the survey. The major difference between snowball
sampling and RDS is that in RDS tracking who invites
whom is crucial. This tracking is accomplished by
giving respondents paper invitations to distribute

to potential respondents. Those paper invitations
contain a brief summary of the study and a unique
identifier that allows the survey team to track who
invited that person to the study. This information

is then used in statistical weighting to produce a
representative sample.

For KABS, the research team recruited a convenience
sample of 24 individuals through the research

team’s personal networks. After passing a screening
interview, these “seed” respondents were given three
paper invitations to extend to businesses in their
personal networks. The appendix includes guidelines
for explaining to respondents how to recruit
additional respondents.

The survey consisted of an in-person, paper-and-
pencil interview of 608 entrepreneurs. Eligible
respondents were owners or senior managers of
small and medium businesses (between 3 and 99
employees) based in Addis Ababa. The survey was
administered by professional interviewers in the
Ambharic language. The mean administration time
was 29 minutes (standard deviation = 9 minutes).
Data collection lasted approximately 6 weeks.
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Pilot Results and Discussion

The KABS results highlighted several business
environment constraints that hinder economic
growth in the targeted population. Below, we detail
key constraints at different stages of the value chain
that, if eliminated, could enhance business and
economic growth.

Inbound Logistics: Arrangements with
Suppliers

38% said they have no access to trade credit.

Of those, 7 2% said they would sell more if they had
access to trade credit.

66% responded that they always receive receipts when
they buy supplies.

The data we collected on the arrangements businesses
make with suppliers indicate a lack of trust and a

lack of incentives for productive behavior. Over a
quarter of the businesses surveyed said that they
would sell more if their suppliers would extend

trade credit. Offering trade credit should increase

the revenue of suppliers and the businesses they sell
to. If the procurement of supplies were a one-off
transaction, one could understand the absence of
sufficient trade credit in the market. However, 90
percent of respondents whose business was at least 3
years old said that they had used their main supplier
for more than 1 year, and 60 percent had for more
than 3 years. In spite of the fact that these are ongoing
relationships, trust between suppliers and businesses
is lacking.

These findings provide a useful illustration of how
the more fine-grained data available through the
KABS build on the results of popular rankings. The
Global Competitiveness rankings for 2012-2013 show
that “access to financing” is the most problematic
factor for doing business in Ethiopia (Schwab, 2012,
p. 164). Similarly, Doing Business notes that “getting
credit” may be a worsening problem (World Bank,
2014). While both of these instruments highlight
the challenge of attaining financing, they do not
suggest how it could be addressed. In contrast, the
KABS results indicate that if Addis authorities or the
Chamber of Commerce would organize programs
that extend short-term loans or act as guarantors for

qualified businesses, they could potentially bridge the
lack of trust, address the bottlenecks in trade credit,
and enhance the productivity of the city’s businesses.

Thirty-four percent of respondents did not agree
that they always receive receipts with transactions.
This finding suggests that businesses and their
suppliers may intentionally neglect documenting
transations to avoid taxes. This puts businesses in
an awkward position. Buyers can either fabricate
documents for tax purposes, which could cause
trouble with authorities; overpay their taxes through
the government’s estimates of what they owe in the
absence of documentation; or overpay taxes by not
reporting the expenses at all.

Operations: Permits and Licenses

61 % said that all of the businesses they know have all
of the necessary licenses and permits.

Informality distorts competition in a way that
favors unproductive businesses over productive
businesses. Our survey revealed the perception that
a large portion of businesses operates informally.
The Ethiopian government’s efforts to reform have
assumed that it was either the cost or complexity

of compliance that was driving people to remain
informal. We explored those issues but also

added other incentives to operating informally to
understand the factors that influenced business
people’s decision to comply or not comply with
regulations. We found that 77 percent of the
respondents felt that businesses remained informal
to avoid paying higher taxes and 53 percent thought
businesses remained informal to avoid inspections.
Forty-two percent felt that frequent new or revised
regulations made it difficult to stay in compliance
with the government’s requirements. These findings
indicate that disincentives other than the cost and

2 'The survey also asked about access to formal financial instruments.
Notably, 80 percent of respondents said that they had not applied for
loans. Of that 80 percent, 59 percent said that the reason they did not
apply was that they did not need it. Additionally, a central principle of
our methodology was to make recommendations that our audience had
the interest and capacity to act on. Ethiopia’s finance sector is tightly
controlled by the central government and politically sensitive. Given
the respondents’ relatively low interest in formal credit and the fact that
credit market reforms were outside our audience’s interest and capacity,
we did not include financial sector constraints and recommendations
in the analysis.
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complexity of compliance are driving informality in
Addis Ababa’s economy. It may be that even if the
government were to make the process of registering
or obtaining licenses frictionless and free, a large
number of businesses may still not comply in
response to other disincentives.

Operations: Inspections

559% of businesses had been inspected more than
three times in the previous 12 months.

24% of those had been inspected more than five times
in the previous 12 months.

Inspections that facilitate fair competition cause
productivity increases if, for example, they protect
consumers and build trust in the marketplace or assist
businesses in hitting high and consistent standards
for domestic and international markets. However,
when they are inefficient, the costs of regulation
serve as a significant drag on the economy. The
frequency with which the businesses we surveyed are
inspected seems excessive, especially considering that
87 percent of the businesses that we surveyed are in
either the trade or service sector.

In addition to the large number of inspections,
inspectors do not follow a protocol. We found that
inspectors failed to identify themselves almost 25
percent of the time, explained the nature of the
inspection 62 percent of the time, and informed
the business of the results only 38 percent of the
time. Frequent and inconsistent inspections cause
unnecessary work slowdowns and offer a large
number of opportunities for rent-seeking.

Sales and Marketing: Market Orientation

96% of respondents marketed products and services
through word of mouth.

859% marketed products and services through personal
introductions.

26% used some form of advertising.

Direct competition for market share produces
incentives that bring innovations and value to
customers. In Addis, personal networks, rather than
competition based on the merit of products, are the
most pervasive means of finding new customers. This
implies that businesses are investing time in building

personal networks rather than attempting to devise
products and services that would bring new value to
the market. Whereas competing in the marketplace
generates clear information about market values and
areas for innovation, personal networks are opaque
and block information flow throughout a supply
chain so that business people interested in growth
have no information to direct how they build their
business.

Sales and Marketing: Arrangements with
Customers

Only 35% of businesses said that customers they
extended credit to often paid back on time.

58% of businesses said that after they deliver a product
or service, the customer tries to renegotiate the price.

In individual transactions, the negotiating positions
of the parties change over the course of the
performance of the agreement. For example, in a
client and contractor transaction, a client may start
in a stronger negotiating position as the contractor
wants business and the client has options among
many competing contractors. After an agreement is
reached, the contractor may gain advantage as the
construction is midway through completion and
requires specific knowledge and assets to finish.

At the end of the agreement, the client may regain
negotiating power as the contractor’s investment

is completed and the client could opt to withhold
payment until new conditions are met. For the
transaction to happen productively, the parties
need a common way to anticipate these changes
and establish an initial agreement. Renegotiating
the transaction at each turn in the project wastes
resources. A customer may perceive that he or she
has gained a better value through a reduced price,
but the time wasted and the uncertainty in the next
transaction about what will be delivered and at what
price greatly reduce the value. In the aggregate, it
reduces the productivity of the economy.

These results illustrate the advantages of ensuring a
representative sample for the population of interest.
The Doing Business ranking for “enforcing contracts”
is Ethiopia’s highest, indicating it is not a major
constraint for the aggregators surveyed and the
businesses with which these respondents interact
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(World Bank, 2014). The informal and formal
businesses surveyed using RDS, however, report
frequent problems with ensuring agreed-upon terms
of transactions with customers. Whereas policy
makers guided by Doing Business would not prioritize
contracts enforcement, KABS results suggest that

the Addis Chamber of Commerce should explore
mechanisms that enhance the stability of business
contracts.

Human Resource Management: Employee
Search Costs

249 agree that it is easy to find workers with the right
skills.

7 1% agree that they can afford to hire skilled workers.

929% agree that workers have many opportunities
outside of their business.

As in many economies, Addis has businesses that
“may adopt new technology or not” and employees
who “may become trained to use new technologies or
not” (Hoff & Stiglitz, 2001). Whether firms invest in
new technologies and job seekers invest in new skills
may largely depend on the existence of innovators
already present in the marketplace. Firms are more
willing to innovate if they expect the quality of the
workforce to improve in the future. Likewise, workers
are more willing to invest in skills development, either
through paying for training or accepting lower wages
with training, if they expect potential employers to
invest in innovation development (Acemoglu, 1997).
Firms in Addis Ababa appear to have a difficult time
finding workers with the right skill sets. They also
may refuse to train workers because they believe their
investment in training will benefit future employers.

Technology Development: Equipment and
Technology

91 % agree that buying updated equipment or
technology would make their business more money.

37% had not purchased updated equipment or
technology in the last 12 months.

Our survey identified a large gap between business
owners who believed that updated equipment and
technology would make them more money and
those who were actually purchasing equipment or

technology. The brevity of the survey made it difficult
to explain this gap. However, we did uncover a few
possible causes. Seventy-seven percent of respondents
agreed that updated equipment or technology was too
expensive for their business. “Too expensive” in this
sense indicates that even if the business would earn
more money, the risk (cost) of purchasing the new
equipment does not match the anticipated return.
This risk may come from a lack of nontradeable
inputs, for example, properly skilled workers.
Another example may be availability of parts or
qualified maintenance options. Forty-one percent of
respondents did not agree that repairing equipment
or technology was easy. A lack of appropriate services
or support firms in the market may dissuade business
owners from updating equipment and technology
despite the perception that updating would lead to
greater earnings.

Again, the KABS findings help to illuminate business
environment rankings. The Global Competitiveness
Report ranks Ethiopia’s technological readiness
140th of 144 countries ranked in 2012-2013 (Sala-i-
Martin, 2012). In Addis, the low level of technology
development can be attributed to cost constraints,
and the anticipated low returns can be attributed to
technological investments whose productive lives
are shortened by the dearth of skilled workers to
maintain them. Providing insurance on common
machinery and using the premiums to train
maintenance workers would be one program option
for the Chamber of Commerce to explore.

Conclusion

We conducted a business environment assessment
among a population of small businesses in Addis
Ababa, Ethiopia. Our goal was to develop and test a
methodology assessing the degree to which specific
business environment factors were constraining
economic growth for a particular population. We
focused on the business activities of the population in
an effort to describe direct constraints to increasing
productivity. We also created and delivered a survey
instrument using RDS to provide a representative
sample of businesses.

Our survey revealed direct constraints to increasing
productivity. We discovered that the way businesses
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arrange transactions is inefficient. We also discovered
that coordination failures hamper the development of
a skilled workforce, the adoption of new technology,
and the basis of competition among businesses in
Addis Ababa. We also identified government policies
that directly constrain productivity. The first was

the nonstandard and inefficient implementation of
inspections, and the second was the disincentives to
engage in formal business activity. With respect to
the latter, the disincentives for engaging in formal
business activity seem to extend beyond the cost and
time required to comply. This is important because
the Ethiopian government has invested a good deal
in streamlining regulatory processes. However, if
businesses choose not to comply because they do

not wish to pay more taxes or subject themselves to
more inspections, streamlining processes may be
ineffective.

Addressing these constraints has a high chance of
increasing productivity, leading to economic growth.
However, it is unlikely that these constraints will
change without policies and initiatives that create
new incentives in the marketplace. These new
incentives will have to address the risk and reward of
engaging in new behavior and will have to distribute

the spillover costs of serving as the first to invest

in business activity innovation. This methodology
represents a first step toward implementing the
findings of the many distinguished academics and
researchers. The design and implementation of the
methodology was limited by the time and resources
we had to invest in its development, and we recognize
that there is room for improvement. Particularly, we
hope to improve the way we identify the initial list of
indicators, narrow that list down to the most binding
constraints, and create a survey instrument that will
result in a prioritized list of constraints for business
people, civil society, and government to address.

We believe it is important that economic development
advocates and practitioners build on the tremendous
success of Doing Business and other cross-border
studies to assist those who are interested in creating
economic development in a specific location. Building
on that success requires context-specific assessments
that use rigorous sampling techniques to compare
current economic status to desired and feasible
economic status. Economic development advocates
and practitioners should then design initiatives

that address the direct constraints to increases in
economic activity.
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QUESTIONNAIRE NUMBER

KAL ADDIS BUSINESS SURVEY
2A A4S0 OO ACRLLS

Introduction

ao)().9

READ THE FOLLOWING WORD-FOR-WORD TO THE RESPONDENT:
PrLntAD7 Atnfe PO 0PN AT /LATFD-:

You are being asked to participate in a research study. Before you decide if you want to take part in this
study, 1 need to tell you what the study is about and what you will be asked to do. Please ask me to
explain anything you don’t understand. This study is being conducted by Waas International, a research
organization based in Addis Ababa and RTI International, a research organization in the USA, hired
Waas International to conduct the study.

LCEFTT W18 TOH hPNEL L15A: AGP° ACOPI (HY TG AL W10t ¢ AemPPTT 10 (1PLTLEL 7
TR QAT A2 7 AIRTLLLCT APICT héAIAU-= LA10PT 11C hA A0DT A78(&-¢-0et harmeP
OL A W38N QYT TGF PULONYLM: AMKP M-AT N9LTT PO ATHCSATA N7LOA PHALE TGHT7
0°7.0078 7P AT PT9ET Oen, NP4 PO PPl @ LCET RTI ATHCTATH 27100 NA9%SN
C NS W S T

The purpose of this study is to understand the opportunities and challenges of running your business.
We will use this information to help improve the environment of doing business in Addis. If you agree
to participate, I'll ask you questions about how you get new customers, hire employees, and manage
your business. You are one of about 600 owners or managers of small and medium businesses that

we're interviewing in Addis Ababa. The survey takes about 30-35 minutes to complete.

PTGk AATT PTILPT TS 1TT AG TACT ARLST 1022 hHY ovlF +idt? 07127 A°TAd0 kG T7709
aohhAT 27912 HCET? AT0LA WP8LAT 10 APATE 4.PLE WP h4h L7105 W18t AI8TLeTH:
A Wit WIRTLPTE hG T1&PT | W06 HCFPT W18t WIRTLENYS. 1O TELPTT An@d I AU+
2 ACH AGO ANO @A hI°IMePFO- 600 7T aPNAGT 2798 QAT PYA K74 S Ph aomP
@L 30-35 L&F ANON. LLTA

This research study is voluntary. You can stop at any time, refuse to answer any question, or take a
break. 1 won’t write down any information that could identify you personally (like your name). Your
answers are confidential. There are no risks or direct benefits to you. I'll give you a gift for your time
after the interview.

AHY TGF AR aPate (ACAP avahg® &PL7YT AR Hav(lrt 10 NT175 D9 AhT AR ALRCar DRI
Ahapavp( @ TAN: (19PMEd a7 ARIP WGT aP@-0L: TAN: PACATS AT 718 +R°PT Ag° Pavaf
TYEPTT PTLINE. OLEPTT RAKEP = TR AL adhe (PPAMC PULEH 1@< = (HY TGT AL
(oeate PRZET AP 11C ASIAMI® | PTLeTHE PG TPI° 0A9P: (HY TGT AL Novd+q aoPHT
ALLTAT LH PTG M AHDBHGA:

If you have any questions about this research, please contact Efera Busa, Research Department Head, at
Waas International. You can call him at 1-6628571 or at 11-6628724.

QALY TeH TP ARYE TP et PO AFCSTSA QdAh RTC 1-6628571 OLI° 1-6628724
LN PTG NEA VAL CPIHT Af Adot- A7 TT101C ST AN
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Do you have any questions about what 1 just told you? ANSWER ANY QUESTIONS.
AU OATICEE 1IC TTIE D9 PO Adet? mPEt? TTHE@19° TPE o0 /AATFD-:

Do you want to participate in the study?
LY TGt AR APATE EPRE T2

IF NO: END INTERVIEW
IF YES: SIGN BELOW. THE RESPONDENT DOES NOT SIGN: THE INTERVIEWER SIGNS.

AL i oMLET ARCT/6R,
A? hes: hOC 4C°/7: P 10+ K7E. +mPd hL4.cavgv:

1 certify that the nature and purpose, the potential benefits, and possible risks associated with
participating in this research have been explained to the above-named individual.

PHLUT TGH U3 AG AATT AP0 OHY TG AR (oPAthdFo- eULeTFE TPPP I ALOTIITD
e FAFOT 1T DAL ATTFO- AtmPOAD: +MPE PUNRT ALITTNAY-

Date/ ¢7 Signature of Interviewer/$Mmfe® &C1  Printed Name of Interviewer / mfE O9° T&E

Respondent 1D
Ptmeem- avAL ¢TC

NOTE: THE RESPONDENT DOES NOT SIGN THIS FORM. THE INTERVIEWER SIGNS.
TNFOF: mPE W78, TP LUTT P& hRE.LIPIO::
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INTERVIEW INFORMATION

etmPE®- avlF
RESPONDENT ID:
e tmPed av\f & P(:
INVITATION 1D:
-0 hCe: av/e:
INTERVIEWER 1D:
PmPem- av\P EP(:
Date: USE ETHIOPIAN CALENDAR
¢ PATELL Havy AdTmC
Time Start: USE ETHIOPIAN TIME
eeal (vt A%t PhALE YT ASNMC

SECTION 1: SCREENER INTERVIEW
h&A A28 P7IMCP P PmpP

Before we start the interview, 1 have some questions about you and your business.

PA aomLET NavBav Y 14+ QA ACAP hS T°1LP PPPMELPP Pt TOE LTLTA::

1.  INTERVIEWER: RECORD RESPONDENT GENDER
mfe: UEmPe@7 23 UM/

1 MALE oL
21 FEMALE 1%y
2. What is your age? 0P O\l 102

ENTER NUMBER €TC 4010/

3. Where is your business based? IF BUSINESS HAS MULTIPLE LOCATIONS, CHOOSE PRIMARY

LOCATION OF BUSINESS ACTIVITIES. DO NOT READ RESPONSE OPTIONS.

PHF @ Nl AR 10« PRCAP 1L avavsry? ©C8E (HALE N 78T AT PPG &CEET/4NSha-7

avepavst), G)\Z[9G::: KIVEPTT AF T/
13 ADDIS ABABA he.0 hnn
20 OUTSIDE OF ADDIS ABABA  hA&N ANO @

4. What sector is your business in? What type of business is it? DO NOT READ RESPONSE OPTIONS.

IF MULTIPLE SECTORS, SELECT SECTOR WITH HIGHEST REVENUE.
18P (PG D HCF AL 102 9°F ALTT 1L 10-?

91607 R3O0/ DAL QAL P78 HCF AL 01714 hiPt h&+5 L P7LeATTOT POLT /T

a. FIRST, CODE SECTOR apfavs@ 97°1%7 HCS havdh-k:

40 AGRICULTURE

180 MANUFACTURING 20 SERVICE 30 TRADE

INCLUDING AGRO-PROCESSING | A14°100F e ACH
A9°eT | PACA PCF O moATY

LaLI°cA

-80d DON'T KNOW AA®@-pI®

-old REFUSED

é./A
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SECOND, CODE TYPE U-AT%: A2%7 HCE P4 T

b. SELECT ONE

c. SELECT ONE

di. SELECT ONE

K% Plax K% Plax K% PPlax
1UAgro-processing 1UdMedical 11 Retail only
PACA CT O-mF PmS WAt FCFS NF
2UFood or beverage 2UOffice services and Internet | 20 Wholesaler only
gol RI° av P cafe 09PA fepr ) F

PAVLA ANt PR TTHCoT
3UTextiles 3ULegal services 3U Both
fenCP a.CP PPCAT P9 A71hé A1ttt U-Ahg®

4ULeather products

4UTransportation

P84 °Ct O-mAT paoaa
5 Construction 5 Tourism d2. SELECT ONE
bt/ TI08 ANPMOE KT PPlar
6UBuilding materials 6 Waste disposal 11 Sell to businesses
PUTR OGP T /IOCAT PN TND1L ANt only

ALCEF TP NF
7UPackaging products 7UFinancial services 20 Sell to consumers
JoC 109 PZa0 A0t only

ATTTE D NG
8UWoodwork, furniture, 8 Information technology 30 Sell to both
metalwork, etc. avl B R 1ECTINT BhT N8, AUNE 09L0T

eheRt 06 0 6.PPT AG

N Nt Oe

9UChemicals/pharma. 9UReal estate

hoLhAeF /oSt S vkt

10UEnergy 10UEducation/training d3. SELECT ONE

V2A FVCTF/DAMT K7 B

nUBaltina nUPersonal care 1USell goods through

ants POt AN7 export P°CAT7 0L
@-ep> aofip

120 Handicraft, jewelry 12Media, communications 2USell goods

ALTOANE TN Pav1qT HY7 domestically °C-F17
R1C @07 P

131 OTHER (SPECIFY) lSDConsultancy 3UBoth

A (£7104.) ARG U-AR9°

I4E|Engineering, architecture
K1B16TE AChEhTFC

15 Restaurant
9

160 OTHER (SPECIFY)
A (2908

5. In what year did ... ? USE ETHIOPIAN CALENDAR.

NP HG @ havt I0C ... VAFETEE Hary hSmC TmPbI®/ oY,

a. You start working at this business? -8 DON'T KNOW

-9l REFUSED
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6.

9.

10.

1.

18P v it PEavst hAD-Pg° /A
b. _ This business was founded? -84 DON'T KNOW  -9ld REFUSED
LCOk otav(ltm-? hA@-pg° é./h

What is your position in this business? DO NOT READ RESPONSE OPTIONS. CODE ANSWER.
OHY 71L& OO 0 LCAP T1102 AT06beT ASTONT D K147 LT

10 OWNERAANLF -80 DON'T KNOW hA@-Pg°
2U] SENIOR DAY-TO-DAY MANAGER PAAT ThAT ¢ ANPE 9L REFUSED 4./A

31 OTHER AA

How many people currently work for your business? INCLUDE RESPONDENT.
NACAL 7L AL NAUT @PT 7PV AP T A20G 102 TMPEDII° RIPC/S

a. Total number Mm$AA &7C

ENTER NUMBER €TC AO010/0.

b. Full-time aofe A9t

ENTER NUMBER &TC A010/(L

Part-time +C& A%t M4

ENTER NUMBER €TC AO070/0.

FULL-TIME + PART-TIME SHOULD EQUAL TOTAL (FROM A)
av<¢e A% + FCE OYT +PMS Ahed LUPTA indAA ¢C

c. Permanent R, Wit

ENTER NUMBER ®1C A010/(L

Temporary or contract LR @LI° P07t Mg

ENTER NUMBER €TC AQ10/(L

PERMANENT + TEMPORARY SHOULD EQUAL TOTAL (FROM A)
P9 Wit + LLPP OLI° enrhet M Ahkd LIPSA ndAA ¢1C

-8 DON'T KNOW -9 REFUSED
hAD-Pg° é/A

How many of your employees are family members? NUMBER SHOULD NOT BE LARGER THAN 7A.
PP FP avhnd °7 LUk 10« AP AOA SUHT? P7LAM@- TG h7A AT PANT®
ENTER NUMBER -8 DON'T KNOW -9l REFUSED
&P KO0/ AAD-PP° éJh

Who invited you to participate in this survey? Was it a ... SELECT ONE.

ALY TGT AL W90 T¢ 977 POHT? A1%7 PPl
11 Family member 20O ANA -8 DON'T KNOW ha@-pge
20 Friend ARG -9 REFUSED dJh
30 Businessperson 27918 (@~

How well do you know that person?SELECT ONE.
TO-O-PFu- 9°7 LUN 107 (K127 TPl

10 Very well nmge e -8 DON'T KNOW  AA@-pg°
200 Somewhat well £7 U Lm0 -9l REFUSED é.Jh
30U Not very well NHI° T4 LA

Including this survey, how many surveys have you ever taken? Would you say .. READ RESPONSE
OPTIONS.
NHY 04t 977 SUA TTT AL +OTeD- PO-Ftr, &L T IPC? I°7 SUN AN ... hTIGEET
AT

10 A Tot ange A -8 DON'T KNOW  AA@-Pg°
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INTERVIEWER: DOES THE RESPONDENT MEET THE FOLLOWING CRITERIA?

2UMany
3USome
40None

At
+70
9o39°

mPe: AT TmPED FNFET L. CHPT Par-PAA?

-9 REFUSED

él/h

YES NO, DON'T KNOW, OR
L® REFUSE
AL RAD-PT° DRI° & [h
Question 2. Age 18 years or older a a
TPE 2)0LTL0FM- 18 hovt hG hH NAL
Question 3. Based in Addis Ababa a a
TEE 3) TPUPIFO ALOANA T
Question 4. Manufacturing/Agro, Service, Trade a a
TPE 4) APLTIRINNCT1L OLI° PhCA Ot AL P14
Question 6. Owner or senior day-to-day manager of business a a
TPE 6) LN QAT ORI PT ¢ hONLE P
Question 7a. Between 3-99 employees total d d

TP 7a) hnPAL h3 Ath 99 P71.LCH et PATFO-

IF “NO,” “DON’'T KNOW,” OR “REFUSE” TO ANY OF THE ABOVE: THANK RESPONDENT AND END
INTERVIEW. DO NOT PROVIDE ANY INCENTIVE. DO NOT GIVE ANY SURVEY INVITATIONS TO
RESPONDENT.
hAL Aft TPRPT PPARTFD- he ThADPI® DRI avp\(| APt & 2L hLAU-® hiFt

aPATY AaPATT AG PO OMBET hEI0/TL: TOW° K81 TINCFF RTHOT /e P19 AT T6T AL O
K PCNATFo-;

IF “YES” TO ALL CRITERIA: CONTINUE TO NEXT SECTION.
AL Adt QLGP AP hPT aPA(- @LT.PTAD NEA AOF:

PART A: SUPPLIES
?A hed: heCnt

SECTION 2: MAIN INTERVIEW

h&d 2: PG PA oonLP

READ TO RESPONDENT: First, we have some questions about how you get your supplies. By “supplies,”
1 mean things that you buy from suppliers or brokers that you use to create your product or service.

AtmELD- LTI (avfarCe APCORTT Wi&T WILTLLTY ATIOP ¢t PPRPTT AHIEHGA:
“hPCOPF O WIANCT APt ORI PCHIT ATl NAPLLPT DRI heAA CTLIHPFDT 1T
TNt @

1.

97 PUNT APCORT 10+ P@-sp> WIC 0710017 W8T PPl

1 All U-(e9°
2 Most A NHEE
3U Half 997
4 A few Tk
5] None 9°79°

-84 DON'T KNOW
-9 [ REFUSED

How many of your supplies do you import from abroad? SELECT ONE.

hA@-Ppg°

é./A
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2. Do any of your suppliers or brokers allow you obtain the goods that day and pay later (trade

- GO TO #4
> 0L 4 18
- GO TO #4

credit)?

NAPLNPTP @RI° NRAAPTP K8 hPO<7 (OAE AT TH AG A LH ATLNGEN LLPLAPL TN (P40
7L)?

13 YES - GO TO #4 -8 DON'T KNOW

Vel > 0L 47 hA@-Pp9°

od NO - GO TO #3 -ol] REFUSED

hL 2> 0L 3%

AN APOMT EFPLT hONT® DOL 4 L&

3. 1f you could obtain the supplies that day and pay later, would you .. SELECT ONE BOX PER ROW.
000 APCOET AT @ (M 7 AL L7 §C ..., neLLd Wi AT7 VF &Lt

YES NO DK RF
h? he MTPP | Lk
a. Buy more supplies? 1 o4 -84 o4
A APCOPTT LTHA?
b. Be willing to pay slightly higher prices? 13 o -8 o4
T70 e PA PO ATPhdA &5 LUGH?
c. Sell more of your products or services? 13 od -8 -oQ
RINATPT OLI° PPCATPT LNAT LATA?
4. In the past 12 months, have you ever .. SELECT ONE BOX PER ROW.
AGT 12 DLt hel&4 W& AT7 OF o7
YES NO DK RF
hP he hAD-Pg° bk
a. Shared information about a supplier’s or broker’s price or quality with 1 od -8 o4
other businesses?
DT 19&PT IC AAAPLLPTP] NALAAPTP Pojvet aPLE hoe-tuv-?
b. Recommended one of your suppliers or brokers to another business? 1a od -8 o4
AANAAT ANTPRPTILANPT Ao 19&PT Rile-Au- ?
c. Cooperated with businesses similar to yours to buy supplies in bulk? 1 od -84 o4
hAACT AFPAP 1D&PT OC WAL BI°A 2P TF7 WAT°FAu-?
d. Heard about a dispute between a business and a supplier or broker? 1 od -8 o4
NAPLOLPTILAAPT OC +47C WA BT 09F AD-PAU-2
5. Think about all your suppliers or brokers. How much do you agree or disagree with the following
statements? SELECT ONE BOX PER ROW.
AAAONTPR PINALAAL AG(k:: NTLvEAT 048t TIC AL I°7 LUN 2071710 /82N TTaP-9?
heLL4- W& ATT NF 4T
Completely | Somewhat Neutral Somewhat | Completely DK RF
disagree disagree a9} gP Agree agree hAo-p éJh
N&xa.9° etoar | AAGPOTITRI | PO o0 g
hanegegge PUA haTA (V]2 At
ANOTTTII° ANT1TAU-
a. If your supplier or 1 2 30 40 50 -8 o1
broker does not perform
as you expect, you can find
another one
ANTPER P ORI° LANP
WLt
nANTTILP MA ALTT
etan
b. Your suppliers or 1a 204 34 424 50 -804 -9
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brokers have many
competitors

ANTPER P ORI° LANP
At +ehgPT At

c. Suppliers or brokers
that don’t treat their
customers well eventually
go out of business
AP P O
RAAPTE 07
LHNPFFO7 AT
N %A 07915 909°
L O

24

34

44

5

-84

_9D

d. The law limits the
suppliers or brokers you
can buy from

VT hAZE hAhaogn,
DRI° LAA AL H
AnPPAU-/H1L40U-

24

34

44

5

-84

_9D

e. Using the same supplier
or broker many times
brings the price of
supplies down

A& W&t oo,
mRI° LAA avmPI°
PhPD7 PO LOCLPA

24

34

44

50

6. Now think about the supplier or broker you buy the supplies that are the most crucial to your

business. How much do you agree or disagree with the following statements about that supplier or
broker? SELECT ONE BOX PER ROW.

AL NMI° 04T 10 P9 TT APCOPTFT AATLTHPTFD APL-OPT @LI® LAAPT PO = A
APLNPT @RI AALAAPE oLt Glat TICT 9°7 PUA L0719 /AL NTIaD-gP?

NPLL4 KI& ATT P°LT =
Completely | Somewhat Neutral Somewhat | Completely DK RF
disagree disagree ao(T]TY-}gP Agree agree hA@-Ppg° éJh
N8I et@AT | AAGPATITITIC | PO o0
ANOTITI® | PUA hovFage PUA A0~
ANOTTT] AOT17I0U-
913

a. You a]ways receive 1 204 30U 404 54 -84 o
receipts when you buy
supplies
NAPe-LPTP Tir
N4V 0Pt
U090 RLATT RPN
b. If the supplies are 1 24 34 44 54 -84 o4
defective or bad quality,
it is easy to return
them
APCOE TFaC fANT
DRI° Pret LLED-
P@LL P AgvavA(
PAA GD-::
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c. It is easy to transport 1
supplies back to your
workspace

APCOPTFY OLOS N
T33H PAN 1D-::

20

34

44

|

-84

_9D

d. You are satisfied with 1
the quality of supplies.
NAPCOE et ROTE

SE S

20

34

44

54

-84

_9D

e. You are satisfied with 1a
the price of supplies.
NAPCOE P LS

Gt

20

34

44

54

-84

_9D

7. This question is about the same supplier or broker from the previous question. How long have you
used this supplier or broker?DO NOT READ RESPONSE OPTIONS. CODE RESPONDENT ANSWER.
£V 7L AL PP T AN P /LAAPT PHaPA T 1022 I°7 PUN LH 1@ NANIPR P /NLAAP OC
AL@: 0042 POt A6 T AP HEEAFD-:: e7LAm-H7 aohh harabvt/F
113 MONTHS OR LESS
2LIMORE THAN 3 MONTHS TO 6 MONTHS
3UMORE THAN 6 MONTHS TO 12 MONTHS
4UONE TO THREE YEARS
5LMORE THAN THREE YEARS

-8 DON'T KNOW
-9l REFUSED

3 OC ®L9° hH N7
h3 @C NAL h6 oc N+
h6 @C AL iz ©oC NF+F

1 gavt+ (AL h3 Gavt (13
h3 qavt (1AL

hAD-Pg°
éJh

8. This question is about the same supplier or broker from the previous question. How much do you
agree or disagree with the following statements about that supplier or broker?
SELECT ONE BOX PER ROW.
eV TPE AL mPhTT ANPMPYLANPT PtavAlct 10 holhiat AWSt NCT  0eFFo-
ANTTIUIAD- ORI° AANTTITIT° RAN? (1044 KL AT TOLT =

Completely | Somewhat | Neutral | Somewhat | Completely DK RF
disagree disagree | aPO7197t Agree agree hA@-pge é/h
Ne&.9° Ptont o toNT 7110
ANOTITII° fua AhaoN ] UL AQTITIAU-
ANONTTII° g0 ANT170U-
hAdFage
a. Your supplier or broker 1 20 34 404 54 -84 -od
approaches their job with
dedication
APCOLPIRAAPT ANGO 1Y 10
b. You see no reason to doubt 1 20 30 404 | -8 -o4d
your supplier’s or broker’s
competence
PAPCNPYLANPT Tl @RIP
TOS4S T TEE DOT
P00 9°%9° oI
P g°
c. You can rely on your supplier 1 20 34 40 54 -84 o4




Business Environment Analysis: Testing a Context-Specific Approach in Ethiopia Appendix: Kal Addis Business Survey

or broker to make your job easy
OGP T PAN AT
NAPLNP/RAAPT AL A FTIa0Y
& FAdy-

d. If you shared your problems
with your supplier or broker, he
or she would help you

TIACT DAPe0LP/IRANPT OC
ntogey ALAP T NHAPT
TTANT

1a

20

34

44

|

-84

—QD

e. You can freely share your
ideas, feelings, and hopes with
your supplier or broker

YANTEONTLET AG HOGPT N1
NAP ¢0P/LAAPTY DC av)lt
ATAAU-

1A

24

34

44

54

f. You can freely talk to your
supplier or broker and you know
he or she would want to listen

24

34

NAPLNLP/LANPT  DC N1ATT
D¢t A TAAD- A 1(+9° PaP( 9P
&APT ANFO-

44

54

-84

_9D

9.

In the past 12 months, have you changed, or thought about changing any of your suppliers or

brokers? SELECT ONE.

AA$F 12 Ot DA APLOPTP OLI° LAAPTP NPT O-AT AD-MPA /ATPADT &A% T

ANSAPA? W97 PPm-

1 YES A®

2 NO A2

-8 DON'T KNOW AA@-pge
-9l REFUSED &./&

- GO TO #10

= GO TO #n1 (PART B)

= GO TO #1 (PART B)
- GO TO #n1 (PART B)

of #n 1L (h&a )
@f. #10 1&
of #n L& (h&a ()
@f. #m L& (h&d ()

10. Why haven’t you changed, or thought about changing any of your suppliers or brokers? Is it because

.. READ ALL RESPONSE OPTIONS. SELECT ONE BOX PER ROW.

APLOPTLT 0L LANPTPT MPHE @NT ATPT AADMIP[ATPADT &4 AAARIC? JONTHIP...

POTY ATIGEPT (1000 ATONNTFD:: 10484 A2 A% LT i

YES NO DK RF
h? he RAD-PP° é./h
a. Other suppliers or brokers are not available 19 od -8 -oQ
00T APCLPTILANPT P9
b. Other suppliers or brokers are too expensive 1 od -84 -o4d
AT APELPTILAAPT (NP° 0-&: GFa-
c. Other suppliers’ or brokers’ quality is too poor 13 od -8 o4
POT APLLPTILAANPT Tot NNP° PDLL 1+
d. You are required by law to buy from that supplier or broker 13 o -8 o4
(W3_oP0lt DH APE/RAAPT A28l m0P0S 0
e. It would take too long to find another supplier or broker 13 od -84 o4
0A APEL/RAAPT ATITTF NP LEIPLHE LONGA
f. 1t is too complicated to switch to another supplier or broker 13 o -8 o4
(need to buy new machines/software, would disrupt production
or services, contracting is complicated)

10
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AA APL/LAAPT AaPPPC NNI° T9C hA (AR4.0
TAGTIOGTRET avt: 0IPCET/RAINNET PO e Lo
LOANNPA)

g. You are satisfied with the supplier or broker 1 o -84 -o4
NAPLLLILANPT Tt hG PO Q0SS
h. Some other reason? SPECIFY: 1 ol -84 o4

AA PR i

PART B: OPERATIONS
?B hed: 0 A7PO20,

READ TO RESPONDENT: Now 1 have some questions about how you run your business.
AGOATT 0L AU £ AACCETP G AIITP PET TEEPT A

n. A “skilled” worker has specialized knowledge in a specific trade or function. Skilled workers usually
have formal training as an apprentice or through an educational institution. Including yourself, how
many skilled workers does your business currently employ?

LAY A&tE TG PHIA AO-PT OTOAT PIL ORI W1POSA HCE LTLPA: AHOT LH PAAMY
At aPRNE AAMS AL OLI° N HUCT (Wt £1T 10 (IHY aPOLt TIRP hCOPT I
97 SUA POAMT PTET Nhv-t OFF KA

-8 DON'T KNOW
hA@-pg°

-9l REFUSED
éJh

ENTER NUMBER
___ ®rC AQM

INTERVIEWER: 1S ANSWER FROM #11 GREATER THAN SCREENER #7A?

IF SO, RESOLVE THIS DISCREPANCY.

mfe: ORTC # PHAM@ P\ hAALD- hdA (#7a AL MA@~ 27INCPe PAeMLP LAAMA? hlAm
LU7T AAap)Mg® R ntAM- GJm-;

IF #11 1S ZERO, GO TO #3.
#1 0 htP1 @2 P4 13 ¢1A:: WA ARrE? AlvFnhd

12. How much do you agree or disagree with the following statements about skilled workers?

hoLhbtet RS FNET A AAmE AGTET NLavanE N9°7 LUk LATITT @RI heNTIaD-g°?
SELECT ONE BOX PER ROW. hé&4¢« A28 AT7 4T

Completely | Somewhat Neutral Somewhat | Completely DK RF
disagree disagree | @PO779719° Agree agree hA@-Pgo é/k
N&a9° oA ANTPN 7797 oA o0
AANTTII° SUA +g° SUA AQNT1U0U-
AANTTTI° | heFAS | AOTTIAU-
a. It is easy to find workers with 1ad 204 30 40 54 -84 -9
the right skills
AT 48T PAAMT
AtE TTTE PAN 10
b. Family or friends are good 13 201 34 44 54 -84l -9U
ways of finding skilled workers.
haL5 @9 hHorL: LAAMY
A&t TATTH T4 PN Y0
c. You can afford to hire skilled 1 24 34 44 50 -84 -9
workers

11
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Attt

PAAMT TG AaPPm(C hpar-

of your business

d. Your skilled workers have
many job opportunities outside

PACO® PAAMYT AAHFT hACHP
7L A A P0G 00 ANTFO-

1A

24

34

44

5

13. Have you purchased updated equipment or technology such as machines, computers, or tools in the
past 12 months? SELECT ONE ANSWER.
0A$<F 12 Dt DT HPQR aPAGPPTIENTACE, TINTI® WIL TTNTTE DO TO-HCT A kakiF
THH@- PO-Pe? APG7 PPAN LT

13 YES
AP

od NO
hS

-84 DON'T KNOW
hA@-Pg°

-9l REFUSED

él/h

14. How likely are you to buy updated equipment or technology such as machines, computers, or tools
in the next 12 months? SELECT ONE ANSWER.
NPTt 12 Dt OAT PHAAR ALLPTIENTACE, TP WIL TTATT: b TOHCT hG
RARNOTAGMT ILUN NI 177 RAN? W& AR AF LT
11 Very likely
2 Somewhat likely
30 Not at all likely

ANg® HIE.

-8 DON'T KNOW

AT CUN HAB.

POTHDE

-9l REFUSED

é./A

hA@-Ppg°

15. How much do you agree or disagree with the following statements about buying updated equipment
or technology? SELECT ONE BOX PER ROW.
heLivtat ACEATICT 0T PHTAR PAGePTIENTEST (a0t AL FPIPUA LTI ORI
ARNTIav-9°? NLL4 A& ATT PPLT

Completely | Somewhat Neutral Somewhat | Completely DK RF
disagree disagree a9} Agree agree AA@PP® | 4/h
Nea.9° etont o PtonT 17170
ADOTITII° (g1]a} ANaPO 77T (g1]a} AQT1770U-
ADNT7TII° +g° ANT1U0U-
haTagr

a. Updated equipment or 1 20 30 40 50 -8 o1
technology is too expensive
for your business
eHaaN
PWPTFIENTORPT AT
+ERIP (NP o-L: GFo-
b. Your workers have the 1a 24 30 404 54 -8 o4
skills to operate updated
equipment or technology
ACHFTP a7
O ePT NS B PT
paomeg® et haFa-
c. You know a lot about 1a 20 34 420 54 -84 o4
updated equipment or
technology
aA AN
@A ePTIENT RS T
LO-Pir

12
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d. 1t is easy to repair 1 201 34 404 54 -84 -9U
updated equipment or
technology
+ad e
OGP ENT LT
aoMm7T7 AN 10+
e. Buying updated 1 24 34 44 54 -84 o4
equipment or technology
would make your business
more money
PN
O eP T ENT B PT
avoli-t 91877 1A
LATTPO
16. How many times has the government inspected your business in the past 12 months?
INCLUDE INSPECTIONS BY ANY GOVERNMENT AGENCY. COUNT THE NUMBER OF TIMES
INSPECTED, NOT THE NUMBER OF DAYS.
A%t 12 Ot DT 7Nt FPIVN L 11&PT aPCIPCPA?
oIV LI 0P AhA 07800 U 1T ALY PP PUA L A&V aPHA
ENTER NUMBER -8 DON'T KNOW -9 U REFUSED
4PC A0 hAD-Pg ./t
IF #16 1S ZERO, GO TO #018 #16 K€ hiPt @& #18 L&
17. During your last inspection, did the inspector .. SELECT ONE BOX PER ROW.
ANL.D- J°CaPE- AR : aPCTGD- ........... ne&g AR Ki& ATt
YES NO DK RF
h? he hAD-Pg° é/h
a. Show government identification? 1 od -84 o4
Pyt PF 0P AARTP?
b. Explain what parts of your business were being inspected? 13 od -8 -oQ
P7ILP PHTDThEN W1LTLIPLIC hG-CHP?
c. Demonstrate knowledge of your inspection history? 1 od -84 o4
PI°CaPs TR F ST harAhvtPa?
d. Explain why you were chosen for an inspection? 13 od -8 o4
Ag°Cave. AF°T W28 taPLmy ANGCTPO?
e. Inform you of the inspection results? 14 od -84 9o
PI°Cave- @y M myt ARCOHP L11CHN?
18. Are you a member of a business membership association, including sector associations, Chamber of
Commerce, or any other government or non-government business associations? SELECT ONE.
P79 ANAT TIOEF TINTI° PFIPNC hIBCAT eIPC AT R Lo DRIP a0
PAUT AOA TT? W38T PPl
1IdYES ol NO -8L1 DON'T KNOW -9l REFUSED
h? AL hAD-PP° d/A
19. How much do you agree or disagree with the following statements about your competitors?

ANFENSPTFP DT ntNF 048 TICT NOFF D LATT19 0 DL.I° AL.ATIaD-gP?
SELECT ONE BOX PER ROW.
N4 AL AL APT NNF o7

| Completely | Somewhat | Neutral | Somewhat | Completel | DK |

RF

13
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disagree disagree | a20779| Agree y agree | AQA@-¢ éJh
NFa.9° Ptoay go O] o0
AANNTTT9P LU AAGPATT9Y LU ANT1TNU-
ANOTTTII° og AONT1TAU-
AdTage

a. You think about your 1a 24 34 404 54 -84 -oQl
competitors when developing
products or services
PCATPT ORI MININTTPY
ALALT A T62hhs® Lank
b. You know a lot about your 1 204 34 20 54 -8 -oQl
competitors’ products or services
A +ehhg® ocF oege
AT A SD-Fie
c. You know how your competitors 1 20 34 44 | -8 o4
set their prices
tehng? POPFFOT Wit
A7 M- LD P (v
d. You are aware of your 1A 20 34 44 50 -84 o4
competitors’ plans for the future
AAtENNEP POLAL dPL aOLE
hAPT

PART C: OUTBOUND LOGISTICS
fC h&d: e°Ct+ dCmt+

READ TO RESPONDENT: Now 1 have some questions about product storage and distribution.
ATPATTF o910 Av-7 £ OPCHP ACT AT NI AL TR PERPT AT

20. Do you currently use ... 21. IF USE 22. IF USE (20=YES): Overall, how satisfied or dissatisfied are you with
AU+ OPF... 2nPTIN? (20=YES): your ...
Does the | @AONL AP M1 (T 20)... 7°7 PUA 0TS TI/ALLAU-I® LAN?
government Comp | Someld | Neutral Somell | Compll | DK RF
require you to use | letely | what | &aFE T99° | what letely AAD-PP° | & /A
certain  businesses | Sat. sat. ALLAU-P°P | dissat. dissat.
for .. ange | eton; | TNt etoar | (oo
@ANP AP DU | LT | PUA AOTAT® SUA Lats
(7o 20).. | T Lats Lot | ARLAIP
P (i} hRLNT®
Pt eI
0Pt ok
1989 T W18.mbav:
LO1LET ...
aProduct | 1dYES | odNO |[1QYES | olNO 10 20 30 44 50 -84 -o4d
storage AP he AP hL
¢°Ct | .8UDK | -90RF | -80DK | -9URF
bt | hao-pee | 4/h KADPP | &/k
b.Product | IYES | oNO |1LYES | olNO 14 20 30 44 50 -84 o4
packaging | A% LS h? h®
P°Ct | -8UDK | -9ORF | -80DK | -9URF

14
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701 AADP° | 4. /A hA@D-PP° | &/h
cProduct [ 1YES |oUNO |1LYES | oldNO 1d 20 34 4Q 54 -84 -0l
transport | AP ho AP h®
P°Ct | _80DK | -90RF | -8LDK | -9URF
avAAT hA@D-PI° | &/A hA@D-PP° | &/h
IF #20A 1S “YES”: P£TC 20A Pan AP U/t
23. Have you ever shared a storage facility with another business?
A 198 DC 9°CT TINTIF (a0 T HOCHD P F?
1 YES GO TO #25 -8L1 DON'T KNOW - GO TO #25
KP S>0L ¢7C 25 1L& KAD-p@-9° > 0L &7C 25 L&
ol NO - GO TO #24 -9 REFUSED - GO TO #25
he SDOFL ¢TC 24 L& éJh > 0L &7C 2578
IF #23 1S “NO”: 2&TC 23 a2A0 AL hiP
24. Why haven’t you ever shared storage with another business? Is it because ...
READ ALL RESPONSE OPTIONS. SELECT ONE BOX PER ROW.
AFPILT 10+ DT 1P OC a0 DHT Lot D4 t? PPN ...
PCOTT RTI67F (100 ANATFO-:: (19084 AL ATT LT it
YES NO DK RF
hP hL hA@D-Pg° 4.k
a. You had never thought of it? 1 o4 -84 o4
ANt hPDRI°?
b. You can’t find businesses who want to share? 1A ol -84 -9l
A )¢t PTLLNT IO&PT TITT hRFOT?
c. You don’t trust other businesses? 1 ol -84 o4
AT 198.P 17 heIOSFm-g0?
d. The extra cost savings are not worth the effort? 1 o -8 o4
PULTTD R 716 Den, MO A4ET hfANNT?
e. Laws or regulations prohibit sharing? 1 ol -84 -o4
Ul ORYI° RN 90617 hR4PLI™?
f. Other, SPECIFY: 1 ol -84 94
MAZR TP
PART D: SALES AND MARKETING
D h&A: iR A ML+
READ TO RESPONDENT: The next questions are about sales and marketing.
AAR T 0950 PTLPTAD: TEE (A AL AT INLT 10
25. In the past 12 months have you .. SELECT ONE BOX PER ROW.
OA¢<t 12 Ot OAT.. (0484 A& WL 4TT LT
YES NO DK RF
h® AL | AAD-Pgo éJh
a. Advertised in radio, newspapers, magazines, or TV? 1 o -8 -oQ
OENEN6L%E NOHM ORI° (XLt AQHPD-PPA?
b. Advertised on billboards? 1a od -84 -9l
(P71 271800 FAAP AAAPT/ILANCET AL PANTPOPPA?
c. Hung up signs? 1 ol -84 -od
F°ANFT aPOPON?
d. Asked people for introductions to new customers? 1 od -84 9ol
APT A84.0 LINGT KW 19.L7m-AP NaomeP?
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e. Used word of mouth? 1 od -84 ol
Noé DG?

26. IF NO TO BOTH ADVERTISING ITEMS (25A, 25B): Why don’t you advertise? Is it because ...
PhIeTP (ETC 25A AT 25B FmPA@- P0G AL NPT AT°T ALOHPD-RIC?

READ ALL RESPONSE OPTIONS. SELECT ONE BOX PER ROW.

PO AT1G6T Qoo (e AHONATFO-:: (10484 AL ATT LT ::

YES NO DK RF
h? e | hADPP /A
a. Advertising is too expensive? 1 o4 -84 -9U
TS OPL (NP DL 102
b. Advertising is too complicated or takes too much time? 1 o -84 -o4d
TNFOPE OANP° ANFIS 10 OLI° - L LONGA?
c. Advertising wouldn’t help business (you have enough customers 1 od -84 -o4

without advertising) ?

TNFOEL TILPT ALMPPP (PATINFPOEL (b LINFT AdT)?

d. Advertising might led to more government attention 13 od -8 o4
(inspections, auditing) ?

T OPL a0 PINTT hF BOAT AN &FAN (9°CaPeiAST)?

e. Other, SPECIFY: 13 od -84 o4
&A DA 2meh

27. 1'd like to ask you how you determine the price for your products and services in the past 12
months. Do you? SELECT ONE BOX PER ROW.
0A¢T 12 OCT APPCETP ORI ARININET PO W8T AILTLAICH PMPP héAIAU-: LMPTIN?
WL A0 AT 2I°4m?

YES NO DK RF
h? he hA@-PP° 4JA
a. Look at your competitors’ prices 1 od -84 o4
etengPET PO Navavpnt
b. Use a price mandated by an association or organization 1 o -84 o4
07710C/0L:CEF e+ PO LmP I
c. Use the government-mandated price 1 o4 -84 o4
vt NTLLOND- PP Favy
d. Ask customers what they are willing to pay (incl. bargaining) 13 o -8 -o4d
LINFTF Aavhdd €FLT PUHFT P2 NeemeP (aPne-nC7 enIPC)
e. Set your price based on your cost 1 ol -84 o4
NOR.P (o4t Phe-P PO vy TINET
f. Other, SPECIFY: 1 od -84 -oUu
AA A 2men

28. How often do the following things happen? SELECT ONE BOX PER ROW.
noLvtat Alet ICT 0T CHPE 00T ShAFN? L&4- AT ATT PLT

Never Sometimes Often DK RF NA
(5200 WP1E, OOHT: | AP | &/h | hgorahtao-
a. Customers you offer credit to pay you 1 204 304 -804 -o4d -4

back on time

L0, 2.AMFD- LIPNGTF NLH LheAk::

b. After you deliver your product or 1 204 30 -84 -o4d -4

service, your customers ask for a cheaper
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price
POC LT MRI° ACINNTPT Pl (A
LANFFP chd PO LmePiv

c. After you deliver your product or service, 13 204
your customer asks for additional products
or services without additional payment

ALTINGP P°CTPTAINNTLT Pl 1A
Ten914 IPCH/RI0INT CANS P AP0
ome P

34

PART E: FINANCES AND LEGAL SUPPORT
PE h&A: 42570 AT U &6

29. Do you have an ekob? SELECT ONE.
Ae( ANT? A7 LIl
U YES = GO TO #30

AP = ©fL &TC 30 1.8/5. hA@-Pp9°
O NO = GO TO #033 O REFUSE
he > 0L ¢TC 33 1e/E. d/h

30. How often do you contribute to the ekob? SELECT ONE.

O9°7 LUN 1LH 10 ARV PTLPAT? R8T RI°Lan

U DON'T KNOW

- GO TO #033

> 0L ¢7C 33 1.9%/5,

- GO TO #33

> 0L ¢7C 33 1&/5.

14 Daily PP -8 DON'T KNOW  AA@-pg°
20 Weekly nagert+ -9 REFUSED é&./h
34 Every 2-3 weeks h2-3 497+
4U Monthly or less1@C @& £'101
31. Who are members of your ekob? SELECT ONE BOX PER ROW.
ARM? P9LAT D77 OC 102 19284« K18 AT7 O T
YES NO DK RF
P he hA@-Pgo 4Jh
a. Family members 1 ol -84 o4
hot+ant ¢
b. Friends 1A ol -84 o4l
hafeF oC
c. Business associates 1 ol -84 o
n798 AahLLOE OC

32. How important is the ekob in helping you grow your business? SELECT ONE.
AR A71LP he1E I°7 LU ANLAL 10 ? K47 BI°lmr

11 Very important ANI° ANAL

2U Moderately important (192 ANLA1
3USomewhat important  ?1@07 PUA ANGAL
40Not at all important  AN4AL ALLAT®

-8 DON'T KNOW
-9 U REFUSED

hA@-Pg°
4k

33. In the past 12 months, did you apply for a loan or a line of credit from a bank or financial

institution?

A%t 12 OL@D-AT AP hOTh/nT7HAO LCP-t &C AT AdPAhT @+ PO P(r?

U YES = GO TO #35 U DON'T KNOW
AP S 0L ¢7C 35 1& hAm-Ppgv
U NO = GO TO #34 U REFUSED

17
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he > 0L 7C 34 L& 4Jk >0L ¢PC 35 1&

34. Why did you not apply for a loan or line of credit? DO NOT READ RESPONSE OPTIONS.
PROBE AS NECESSARY . CODE RESPONDENT ANSWER.
AFP2L7 10 NLC/PLN AT ATITT T LAGPANENT?
POt KTIGET WFTAATFD:: AQLAL WP Alide-:: PaPAET IF havdt::

YES NO DK RF
hP AL AA@-Pg° &Jh
a. You didn’t need a loan or line of credit 1 od -84 -9
NLC 79177 AAONE.AT9° 10C
b. Religious reasons 1A od -84 ol
N7L2795+ N0+
c. You wouldn’t be approved 1 o4 -84 -od
4.9 (ATIeTT
d. Interest rates were too high 1 ol -84 o4
POAL aomy NMI° et 10+
e. You didn’t have the collateral 1A ol -84 -9
eNLC TN AALADP
f. You didn’t know how to apply 1 od -84 -9U
A8 WTRTLMeP NWATIL D¢
g. Applying for a loan or line of credit was too complicated 1a od -8 -o4d
N&C AT AMI° ANFIS MO
h. The loan or credit amount would have been too small 1a od -84 -9
LTLAM@- PNLC a7 AN9° +70 AAUPT
i. Other, SPECIFY: 1 o4 -84 o4
fA hA: £2G

35. Think about all the small and medium businesses you know about. How many of those businesses
do you think have all of the necessary licenses and permits from the government? DO NOT ASK
ABOUT RESPONDENT’S BUSINESS.

0AMPAL PTLLO-RFD7 HGTAG PG 7L LAk I°F LU 1AL TFO- AMLALD-Y RFIL:
GPL AT LI §PL PATD-? NALN 718 (vt ALme®

13 All U--9° - GO TO #37 ®L &1C 37 1.&
20 Most  ANHTE - GO TO #36 @L. ¢7C 36 L&
30 Half 9990 - GO TO #36 ML &71C 36 L&
40A few ek - GO TO #36 ®L £7C 36 1&
5None  9°79° - GO TO #36 @L. ¢7C 36 L&
-8 DON'T KNOWAA@D-$IP = GO TO #37 @®L &7C 37 &
-9 REFUSED &./A - GO TO #37 @L ¢PC 37 1&

36. Why do you think some businesses might not have all the necessary government licenses and
permits? Is it because ... DO NOT ASK ABOUT RESPONDENT’S BUSINESS. READ ALL
RESPONSE OPTIONS. SELECT ONE BOX PER ROW.

ATPTLT 10 W98 TIST ADGALDT 0718 S8 WG PPN §PL PANTFD2PNTERIP.. ANk
1L (tarAR T ALMBE : SATT ATIG6PT (1970 ATONNTFD-:: (19484 A28 ATT POLT

YES NO DK RF
h® h® hA@-Pg° /A
a. Procedures to get the licenses and permits are too complicated? 1 o -84 -o4d
1L GPL ORI €FPL ATITTT LAD LLF NNI° ANTFDS NAUT?
b. 1t takes too long to get the licenses and permits? 1 o -804 -o4d
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798 P MLI° §.PL ATIUT+ 89 LH ANTLL.6?

c. Businesses would be inspected more often?

1% LOAT I°Ca0e AATLLLANT?

od

d. 1t is difficult to know about new or revised regulations?

A0 71 LM @RI ALhAN ATIOP AOTFDS WAUPT?

od

e. Businesses would have to pay more taxes?

128PFT LNAMF PLT WATLLANGEATFD-?

od

f. Businesses don’t know how to get the licenses and permits?

198.PF W8T 18 GPL DRI L TTTF hISAVFD- AATILD-?

od

g. There is no benefit in getting the licenses and permits?

18 GPe MRI° §PL (199Dt I*II° HCE AATILTH?

od

h. Businesses don’t have the personal connections needed to get the
licenses and permits?

108.PTF 1918 &P hG &L ATt P9LLATA ANLAL AR AT
AG HIPLG (MAD-PGI° 0797%) AAANTFO-?

od

PART F: FUTURE PLANS
oF hGd\: P04+ 0PL

37. We are almost done with the survey. 1 just have a few more questions. Think about the different
ways of growing your business in the future. In your opinion, how effective are the following ways
for your business to earn more money? SELECT ONE BOX PER ROW.
TE? AP0 TEF TORPT PCHO-GH:: ADLLT TILPT PTLLARTNT PHALR  av IRt LAt
OACO AOTEPT PTLb AT aPTISTF ATIALP 9°7 PUA DM WIRUT Bmbar? (AP e L&F

KL AT LT

Not at all | Somewhat | Moderately Very DK RF

effective effective effective effective | AA@-pgP 4.Jh

amFaL oA Neem'r amge

oM, PUA om,J1 oM,

POVt @M, 7
Ut

a. Getting better supplies 1 24 34 44 -84 o4
eHAN APCOT TITTT
b. Having more or better skilled workers 1ad 20 34 44 -8 -o4d
LOAT PAAMT /AN AT aoFC
c. Knowing more about your competitors 1a 20 34 404 -84 -oQ
AAFeNGPE ToP
d. Having more updated equipment or 13 204 34 44 -84 o4
technology such as machines, computers, tools
LOAT AN RARNT/ENTAE, TINTI° A28
707 DPPTOFCT AT aPALePT av(
e. Storing or delivering your products to market 13 20 30 44 -84 -o4d
more cheaply or efficiently
ICTPT MRI° A1NNET ICHA AT DN
O o7& TINTPFF 0L° AL T1PiA
f. Better sales and marketing 1ad 24 34 44 -84 -9
AR AGAT OLI° L+
g. Having access to more credit 1a 204 34 40 (| -oQ
LOAT NLC 07195 avy1 avq(
h. Better location for your business 1ad 24 34 44 -84 -9
AP oA e N
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38. How much do you agree or disagree with the following statements? SELECT ONE BOX PER ROW.
NTLFAF 04§ TICT AR 9°7 PUA aPOTITIFPT DRIP AATPATITITL T RIARATA?

OAL % LG AL AT P°lT

Completely
disagree
N&2a.9°
ANNTTTIIP

Somewhat
disagree
P tonT
UL
ANONTTTTI°

Neutral

avp\aqagspgo
AhaP(999Y
+ge
ANTAP

Somewhat
Agree
etmAT SUA
ANTIAU-

Completely
agree
o0

ANTIINU-

DK
AAD-Pg°

RF
éJh

a. In the past 12 months, you
have made few changes to your
products or services

AL 12 DT DO
ON°CHPINAINTINCTP AL
£LLTT AD-T AT 1D

24

34

44

54

-84

—QD

b. You often introduce products
or services before your
competitors

AHTO7 L1 bt ?
NPETLrt A0
PCPFYNNCRTT SPCAN

24

34

44

54

c. In general, you like to take big
risks with chances of very high
return

NAMPAL ToP
TACTYALIPTT a0 e At
TCE ALATF PTUT T ALNT7
APMPI° hL& LAV~

24

34

44

54

-84

—QD
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IF THE QUESTIONNAIRE NUMBER 1S ODD, ASK THIS QUESTION:

Paomee av(\L R TC 28400 NPT R57T TSR Lk
39. How much do you agree or disagree with the following statements? SELECT ONE BOX

PER ROW.

0Lttt 04§ TICT AR 907 PUA aPATITVFPT DRI° AAPOTITIFPT LINKATA? (ALTE T LLG

W18 AT LT

Completely
disagree
N&2.9°
AANTTTII°

Somewhat
disagree
roAT LUN
ADNTTII°

Neutral
ap(a7a7-}go
hANaP( )Y
g0
ANTAIP

Somewhat
Agree
DAY
PFUA
AOT71700-

Completely
agree
o110

AQT1U0U-

DK
hao-p
9‘D

RF
é.Jh

a. You would be very unhappy to
spend the rest of your career
running this business

PEDY ¢ HAP]7 BUTT P76
0977PAP0 (LLANS NNI° LAHE
ARUPTHI®

13

24

34

44

50

-84

b. You are willing to do whatever
it takes to make your business a
success

18P7 AT WP
TIGEDII° ATVl 4. PLT T

24

34

44

5

—QD

c. You have other choices than
running your business

LUT? 1L NULeNY4. LAP AbeT
ATVe-6F Aot

24

34

44

5

d. Right now, running your
business is a matter of necessity

NAU-+ OPF 27918 (1G-D-7
T rPAPh APl FRRVADG T8L
-

24

34

44

50

e. You do not feel any obligation
to remain with your business.

1P K00G Pt W18 188
AN P+I°

20

34

44

54

_9D

f. You would feel guilty if you
sold your business or stopped
running it

I8PT At AOM A0
pao@-piy NLT/RTEATT T O
20771P

20

34

44

54

—QD
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IF THE QUESTIONNAIRE NUMBER 1S EVEN, ASK THIS QUESTION:

paomee av(\g R TC oo WY £%7T TSR Lmek

How much do you agree or disagree with the following statements?

SELECT ONE BOX PER ROW.
070t 04§+ TICT AL 997 YN aPOT191FPT ORI° ANTPOTITNFPT LINRATA?
NALMYS (&G KL AT POLT

Completely
disagree
N&2.9°
AANT]TII°

Somewhat
disagree
roAT LUN
ADNTTII°

Neutral
ap(a7a7-}go
hANaP( )Y
g0
ANTAIP

Somewhat
Agree
DAY
PFUA
AOT71700-

Completely
agree
o110

AQT1U0U-

RF
é.Jh

a. You would be very happy to
spend the rest of your career
running this business

PEDY ¢ HAP]7 BUTT P76
0977PAP0 (LLANS NNI° LAHE
UG

13

24

34

44

50

b. You are not willing to do
whatever it takes to make your
business a success

18P7 AT WP
TGIGEDII° ATVl 6.PLT
AhL.L.N9°

24

34

44

5

—QD

c. You feel as if you have little
choice but to run your business
LUTT I 27N AA

A% WrLo0eT AATLATIPT
-

24

34

44

50

d. Right now, running your
business is not a matter of
necessity

QA+ Ot 1L MO
TrPadn WL C/IRVADG 4L
hRLAT°

24

34

44

5

—QD

e. You feel an obligation to
remain with your business.

18P T WROG PPt WL 188
2071PF 0

24

34

44

50

f. You would not feel guilty if you
sold your business or stopped
running it

7LP7 O NAMD: he-07
pao@-pi A /eT4HTIE AT

ALOTIP 1P

24

34

44

50
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PART G: OTHER RESPONDENT INFORMATION
h&A B: +en1é PtmPe avlBEPT

READ TO RESPONDENT: Now, 1 have a few more questions about you and your business.
atafe LTLINN: Av7 ACOTS 187 (HhavAlvt e+O0T PEEPT Atz

40.

41.

42.

43.

44.

What is the highest level of education that you have completed? DO NOT READ OPTIONS.

PLLANVE PGPRT PTIUCT L8 KON £ 114717 AT6T 7 RO AF TN
1 DID NOT COMPLETE SECONDARY SCHOOL LUNTE R28 TIUCT LAMS PP
2 SECONDARY SCHOOL COMPLETED PUNTE R2E TPUCT SmGPd
30 VOCATIONAL TRAINING COMPLETED Pao-@ AAMS PMGPP
40 SOME UNIVERSITY/COLLEGE TRAINING COMPLETED ?4@0% e&70CHE/NAE AAMS fmGPd
50 GRADUATE DEGREE OR HIGHER COMPLETED £9.94 94 | hH AL mSPP
( PAALIPEaCLINTAC 418)
-8 DON'T KNOW hA@-pg°
-9l REFUSED é/h

Last week, how many hours did you spend working at your business?

0ALD- AP 9°7 PUA A% 10+ (17°1LP AL PANGT?
ENTER NUMBER -8 DON'T KNOW  AA@-pg®
&C PO -9l REFUSED Ao\ & FPLT hLeNAJ°

Think about all the people you know who own or are in charge of running a business day-to-day in
Addis with between 3 and 99 employees. You can know them either through business or personally.
How many of these people do you regularly interact with in the following sectors?

NOTE: DON'T KNOW IS NOT AN OPTION. RESPONDENT MUST GIVE AN ESTIMATE.

P Pm-RFDY 07918 AAMLAT/7¢ AOANLLET PN AS ATT 12%PT 3 AT 13 0AL (-G PAF@-
CUSH:: ATEY 198&PTF 091, e@m-2Fm- n71LP OC (HPPH av & /NALTrE ALY &FAA:: NPT D~
2798 HCF @OT AP BMRIP:: RAD-PI® avA\(| ALIPTI°:: +mPeD- K18, 1°1CT Ao10N/(L

a. _____ Manufacturing (including agro-processing) -9l REFUSED
AFPLT (PRCA JPCT7 Rd°C) &/k

b._____ Service -9U REFUSED
a1t éJh

c. _____ Trade -9 REFUSED
8 éJh

What ethnic group best describes you? (DO NOT READ RESPONSE OPTIONS)
9°7 heTt NEC LINRPIN? ( ATIe6TF AT H/(L)

1d OROMO 2 AMHARA 3 TIGRAYA 4 GURAGHE
hCP° P 1A (A
5 OTHER-SOUTHERN 6 NON-ETHIOPIA 70 HARARI
aA 20 AAEXEP PALPT Y6
8 OTHER SPECIFY -8 DON'T KNOW -9 1 REFUSED
A hA@-pg0 éJh

Including this survey, please tell me the number of surveys you have ever taken.
L%V TF MI°C hANAV-T °T SUA TCRT AL AILTAT4 KNP L1141
ENTER NUMBER -8L1 DON'T KNOW -9l REFUSED
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45.

46.

&C PO hA@-Ppg° é.Jh

In the last fiscal year, what was the total annual revenue for this business? SELECT ONE ANSWER.
QANG 1D+ Aaot 907 CUA L INCPT? A2%7T aPAh 4T

1dAah ET B < 50,000

20-01C ET B 50,001 —100,000

3UC ET B 100,001 —250,000

4NC ET B 250,001 -500,000

51C ET B 500,001 - 750,000

6JA1C ET B Over 750,000

70 BUSINESS 1S LESS THAN ONE YEAR OLD. INCLUDE REVENUE AND TIME PERIOD IF
POSSIBLE:

NA2e qavt (2F P 7918 NPT mPAA LD<F AG HELao( 7 1LH, A
-8 DON'T KNOWAA®D-$IP

-9 REFUSED é.Jh

In the last fiscal year, did your business.. SELECT ONE ANSWER.
NAAGID Aaot 927 CUNT 1&DP.... K157 aP\O 24T

10 Make money? +C§ AT HPA

2l Lose money?  hAZPAh

31 Break even? ANTLEI° /N9

-81 DON'T KNOWAA@-$9°

-9l REFUSED 4.Jh

PART H: CLOSING
h&d hT: ooHLe

47.

That is the end of the survey questions. Before we finish, 1 wanted to ask you a few questions about
the survey questions. Could you tell me ... (SELECT ONE BOX PER ROW.)

POLLAE PTG TOBPT TFM-:: hava.LATT N4t PET QtavAlt PHOAT TERPT A"
(MAEPG % L&F K1 AT PPLT)

YES NO DK RF
hP he | AADP° é.Jh
a. Was the survey interesting? 1 o4 -84 o4
TGk AOLAT 1NC?
b. Did you think the questions were hard to understand? 1a od -84 -9
TERPEY Aavl&t AVEDS INC AN/ TPATI?
c. Did you have difficulty coming up with your answers? 1 od -84 -o4d
ANET AavaPAN ANVEDSG S U-a P I0C FAAY/HPATT?
d. Did you think the survey was too long? 1 ol -84 -o4
Pret ameP 1N LEI° NG AAD- LONA?

GIVE RESPONDENT INCENTIVE. END INTERVIEW. ATAF4.0- AmF@-7 Sam-:: a°m@E7 én.Ch

Time End: USE ETHIOPIAN TIME
ete.0000t A%t PAACEL (% ATMC
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PART 1: Guidelines for requesting that the respondent recruit additional respondents

We would like your help in finding three other people you know to participate in this survey.
We are looking for (1) owners or day-to-day managers of (2) small and medium businesses (with
between 3-100 employees) in (3) Addis, except for (4) agricultural producers.

The interview will take them about 30 minutes. They will receive a leather wallet (like you) if
they participate. Also, you will receive mobile phone airtime for each person you recruit. You'll
get 50 birr for the first person, 75 birr for the second, and 100 birr for the third.

I'll give you three invitations that you can pass along to potential recruits. The recruits can then
contact Waas to schedule an interview. It is important that they recruits have the invitation (or

the unique ID code) when they schedule an interview.

Other points about who to invite:

® You should only recruit people that you know personally or through a business
relationship. Do not recruit strangers.

® You can only recruit three people, so make sure you only give the invitation to someone
that you think will truly complete an interview.

It is really important that you recruit additional people. This survey will help measure the
positive aspects and challenges of doing business in Addis. The results of the survey will make it

easier to do business.
Do you have any questions?

Are you willing to recruit additional respondents?
O YES - WRITE INVITATION IDS ON THE THREE INVITATIONS.
GIVE TO RESPONDENT.
TELL RESPONDENT YOU WILL FOLLOW UP.

ONO >  ANSWER QUESTIONS.
ASK “WHAT ARE YOU CONCERNED ABOUT?”
ENCOURAGE RESPONDENT. REASSURE ABOUT CONFIDENTIALITY.
IF STILL REFUSES, GIVE INVITATIONS ANYWAY; END INTERVIEW.
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PART ]: INTERVIEWER DEBRIEFING

1. How much noise was there during the interview? (SELECT ONE.)
U Alot
U A moderate amount
Q A little
U None

2. How many interruptions were there during the interview?

ENTER NUMBER

3. How long did all the interruptions last (in total)? (IF NO INTERRUPTIONS, ENTER “0”).
ENTER NUMBER OF MINUTES

4. Where was the interview conducted? (SELECT ONE.)
URespondent business
UFriend’s business
UA home (either respondent or friend)
Uin a car
UA café or restaurant

UOther public places (including chat shop)
UOther (specify)

5. How cooperative was the respondent during the interview? (SELECT ONE.)
U Very cooperative
U Moderately cooperative
U Somewhat cooperative

U Not at all cooperative

6. How interested was the respondent during the interview? (SELECT ONE.)
U Very interested

U Moderately interested
U Somewhat interested
L Not at all interested

7. How easy or difficult was it for you to schedule the interview and meet the respondent? (SELECT
ONE.)
QVery easy
USomewhat easy
UNeutral
USomewhat difficult
QvVery difficult
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8.

10.

1.

12.

How easy or difficult do you think it was for the respondent to answer the scale questions
(agree/disagree)? (SELECT ONE.)

QVery easy

USomewhat easy

UNeutral

USomewhat difficult

QVery difficult

How easy or difficult was it for you to administer the “Why don’t you ...” questions? (SELECT ONE.)

UVery easy
USomewhat easy
UNeutral
USomewhat difficult
QVery difficult

How easy or difficult was it for the respondent to answer the “Why don’t you ..” questions?
(SELECT ONE.)
UVery easy

USomewhat easy
UNeutral
USomewhat difficult
UVery difficult

How many other people were present during the interview (for some or all of the time)?
____ NUMBER OF EMPLOYEES PRESENT (NOT INCLUDING RESPONDENT)

____ NUMBER OF CUSTOMERS PRESENT

____ NUMBER OF OTHER PEOPLE PRESENT

Record any other notes about the interview:
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